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FIBRES | YARNS | KNITS | CIRCULAR KNITS | ACTIVEWEAR | SOCKS | HAND-KNITTING WOOLS

AUTUMN/WINTER 2021

1-2-8 SEPTEMBER 2020

PINEXPO™ SHANGHAI WAS HELD AT THE WORLD EXPO CONVENTION & EXHIBITION CENTER

ON 1-2-3 SEPTEMBER 2020, AFTER THE CENTRE HAD CANCELLED THE PREVIOUS SESSION,

AND WITH THE UNCERTAINTY THAT THE EXHIBITION WOULD ACTUALLY TAKE PLACE UNTIL
IT WAS SET UP.

It was held without the presence of the organising team, who were unable
to come to China due to Covid-19, but with the support of the Chinese
team who took up the challenge with verve and professionalism,
something we would like to highlight and thank them for.

SPINEXPO™ will have been the only exhibition specialising in spinning
and knitting in 2020, both in China and elsewhere in the world, and we
consider ourselves fortunate to have been able to organise it, even though
the conditions were not ideal. Foreign brands from other countries in Asia
such as Japan, Korea, Taiwan and Hong Kong were not present, nor
were brands from Europe, the United States and other countries outside
China. To remedy this situation, which we had anticipated, we adopted
two working methods. On the one hand, our team based in China was
able to contact all the representative offices of the brands that normally
visit the exhibition, thanks to our database which we have been building
up for over 20 years; on the other hand, we are organising two post-exhi-
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TOTAL VISITORS

Total: 7 290
Day 1 - 2310
Day2- 3713
Day 3 - 1267

MAINLAND CHINA VISITORS

Total: 7 204
Anhui 30
Beijing 105
Chongaing 14
Fujian 65
Guangdong 420
Guangxi 2
Hebei 47
Heilongjiang 2
Henan 15
Hubei 14
Hunan 11
Inner Mongolia 19
Jiangsu 1125
Jiangxi 7
Liaoning 24
Ningxia 8
Shaanxi 6
Shandong 112
Shanghai 3 541
Shanxi 2
Sichuan 8
Tianjin 13
Zhejiang 1610
Jilin 1
Yunnan 2
Guizhou 1
OTHERS VISITORS
Total: 86
Hong Kong 22
Taiwan 22
Japan 15
Korea 8
[taly 7
United Kingdom 3
Macao 3
Spain 2
Singapore 1
Belgium 1
USA 1
Mexico 1

bition showrooms in Paris (France) and Hong Kong, where exhibitors with
agents in Europe or Hong Kong have the chance to present their collec-
tions to buyers who all wish to have the opportunity to see the real pro-
ducts as well as the colour and product trends of the season.

If the first initiative proved to be successful, given that 80% of those foreign
company representatives contacted came to the exhibition, we have
encountered difficulties in the show-room management, being forced to
postpone Hong Kong, which will not take place until the end of Septem-
ber 2020, and with a restricted initiative for Paris in mid-September, due
to the quarantine set up to fight against Covid-19 in Europe. We have
maintained these two initiatives because we believe it is still important to
maintain the link with buyers, many of whom are frustrated with not having
access to direct information and are not completely satisfied with virtual
presentations. We insist on covering the costs of these initiatives, the
results of which remain uncertain.

Despite this situation, the reactions of the exhibitors were generally posi-
tive. All of them were expecting not to welcome the usual foreign brands,
but turned to the domestic market and its potential, as well as to e-com-
merce buyers. Many took advantage of the exhibition to review their busi-
ness strategy for the post-Covid period, and companies that had
established their export customer network well with the right offices or
agents were able to continue communicating with their customers through
the foreign offices based in China. In this complicated period, it is impor-
tant to focus your strategy on service, product availability and fast delivery,
not to mention research and development, because while customers are
more conservative in terms of quantity, they are not so conservative in
their search for new value-added products.

On the other hand, many knitwear manufacturers are in a more complex
situation, because of the cancellations they have had to face, or the
reduction in quantities ordered. Those who offer a "one stop service" from
raw materials to finished products have kept their customers stable, while
others need to reconsider their strategy and understand more deeply the
new demands of their industry.

As for the Chinese brands, who praised the holding of the exhibition and
discovered trends and new products with enthusiasm, the criticism was
the lack of new products, which were undoubtedly difficult to develop
during a complicated year. Their demand is moving towards safe pro-
ducts, consistent quality, impeccable service and compliance with certifi-
cations, which are increasingly questioned by their customers. All of them
emphasise the difficulty of working on yarns and knitwear with digital
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BUSINESS ACTIVITY

Knitwear Manufacturers 44.80%

Garments Manufacturers 27.01%

Trading Companies (Garments) 31.70%

Trading Companies (Yarns) 13.93%
Spinners 12.32%
Sourcing Offices 10.14%
Design Offices 14.69%
Departments Stores o

Wholesalers, Retailers, Agents 1R
Press 0.69%
Others 5.71%

TEXTILE SECTOR

Flat Bed Knit (Sweater) 78.83%
Knitted Fabrics (Outerwear) 38.69%

methods, which make it difficult to grasp the quality and originality of the
Kritted Fabrics 17.43% product. Many of these buyers, used to buying from foreign spinners,

(Lingerie and Underwear)

have taken advantage of the complexity of the moment to discover new

Cireular Knit (Hosiery) 10.92% suppliers and products in their domestic market. Many, however, point
Weaving (Clothing Fabrics) 19587 out the difficulty of verifying the certificates of eco-responsible products
Weaving (Home Textile) 8.94% and certain recycled products.

Socks/Gloves/Hats 18.82%

Lace/Ribbons/Embroidery 8.19% In terms of exhibition organisation, we have continued to invest conside-
Technical End-Uses 7.74% rably in trends and product development, and have also created a new

website www.spinexplore.com, which provides live, free-of-charge access
to all information on developments, colour trends and exhibitors' pro-
ducts.

We have used the fact that part of our team is off and the new provisions
on entry to the exhibition imposed by the Shanghai Municipality as an
opportunity to reinforce our control and eliminate "visitors" who are -
in fact - suppliers or walkers, or even competing exhibitions. This initiative
is not understood by all exhibitors, but we intend to persist in this direction
and offer those exhibitors who are loyal to us and who understand our
approach a targeted working platform, based on our marketing and not
on the number of visitors.

We will study the results of the three SPINEXPO™ presentations in
Shanghai, Paris and Hong Kong with a more in-depth analysis and will get
back to you shortly to determine how to plan the next sessions. We still
consider digital presentations to be unsatisfactory - although interesting
- and consider it increasingly important to connect with our clients, even if
this approach needs to evolve.

B2B Event
HONG KONG 23-24 SEPTEMBER 2020

WWW.SPINEXPO.COM

Visit our new website SPINEXPLORE, dedicated to trends and products:
WWW.SPINEXPLORE.COM

MEDIA INFORMATION: Europe-USA: Karine Van Tassel - kvt@spinexpo.com
Asia: Charlotte Gu - charlotte@spinexpo.com / Japan: Joji Watanabe - joji@spinexpo.com
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